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How To Partner With Local PBS Stations

Public television outreach has three primary goals:

1. To heighten awareness of the issue

2. To educate the public about what they can do — a call to action.

3. To act as a catalyst for community collaboration — to bring groups together to 

make a difference.

Several ways to build lucrative partnerships with your local public television station are: 

• Make contact with the person doing J O B S :THE CLASS OF 2000 outreach for the public 

television station.

• Brainstorm with the station about ideas you both bring to the table.

• In conjunction with the public television station, work out a budget that shows the low,

medium and high range for the project.

• Together with the public television representative, develop presentation materials, identify 

corporate and foundation contacts and go together to meet with them.  You have experience

with this and should be able to guide the public television station.

• Look for corporations with a matching agenda.  Find someone in decision making capacity

involved with public television.

• Resources are minimal at most stations due to decreased federal and state funding.  Local

STW partners can provide stations with contacts at corporations and foundations with an

interest in this issue as possible outreach funders.  

WQED Pittsburgh has contact information available to all interested stations.  We hope to partner

many public television stations with local School To Work offices.  For more information on local

public television contacts, please call Rebecca Jean Wissner at (412) 622-1339.


